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Designer| Yun-Yih Interior Design /C. L. Lee

Participants ] Pei Chun Lee

Photographer_| Kuo Min Lee

Category | Boutique

Location ] Taipei City

Materials ] cement, moldboard, reinforced bar, metal member, glass,
recycled wood, plywood

Size | 1st floor: 56m2, mezzanine level: 24m?2

Design period ] May — June 2014

Construction period_ July — September 2014
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1. Facade surface is treated with a rustic exposed concrete in a rich up and down sculpturing form
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1. Molded boards formed the thick exterior wall. 2. RC heavy body well
defines the orientation of the showroom 3. A curved woodwork wall
defined the orientation as well as functions to hide storage and utility
systems 4. Rustic texture in the exposed RC wall, wood surface wall and
fabric with burn marks 5. Brick wall with a chiseled texture 6. Custom
designed cloth hangers are easy to use for all occasions
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Unique space design provides an impressive experience for shoppers
3. Privacy is a serious concern in the design 4. Lighting quality needed
to be tranquil and intimate 5. The outfit display needed to be flexible 6.
Hand crafted elements were extensively introduced to match the items
sold in this store
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2. Ample air and rich floor pattern provides an impressive interior view 3. Low color hues, subtle and rustic texture materials were used extensively
and form a precise backdrop for the garment display 4. Functional elements hide the secret storage and utility system 5. Rustic textured materials

were used in dressing rooms




Ne Sense is a boutique store for fashion outfits and
accessories from independent brands. Outfits sold
in this store have one thing in common — they are
designed to be unique but restrained in colors. This
brought Yun-Yih a special view; C.L. Lee believes that
the store did not need to be too showy rather the space
should create an ambience that allows the people an
intimate feel and enjoy an easy shopping experience.
Most clients shop in the store have a special passion
so the windows are not embellished with a special
fashion to attract window shoppers yielding a facade
design that is quite restrained. The facade has only one
horizontal opening and other parts are covered with a
thick wall with a special folded surface. This custom
crafted wall took plenty of time to form the shape; the
craft construction joints indicate the beauty of the outfit.
The wall insures the privacy of the shoppers while
the mysterious light quality embraces an atmosphere
tranquil like one lost in time.

The outfits come from ten different individual brands. It
is also quite often that outfit shows are held. To meet the
management requirements, the space had to display all
outfits without confusing the ten brands yet the space
had to be flexible enough to allow a sudden surge of
shoppers. The layout therefore is based on the creation
of different vista zones and facilitates the mingling of
functional space with display panels. Careful layout of
the lighting positions and adjustable lighting fixtures
assures every party or gathering demand can be met.
Materials used in this store are rather color restrained
and intentionally reveal the rustic surfaces. Exposed
RC surface, wood board, fabrics with burn marks, and
bricks were used extensively. There is a chiseled brick
wall that extends from the first to mezzanine level; the
rustic color and surface implicates a primitive feature
suggested by the outfits sold in the store.

Hangers are of a custom design rather than chosen
from industry products. They are well crafted and can
be used in the most flexible way.

The store is very different from similar boutiques. Yun-
Yih’'s team was interested in the richest experience for
shoppers because shopping should be wrapped into a
total experience anchored by the body and emotions.
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6. Brick wall with chiseled surface extends from the lower to the
upper level 7. Horizontal opening band allows light to come in
while tightly securing a client’s privacy 8. Staircase
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9. VIP room on the mezzanine level 10.Rich floor layout allows customers to walk freely up and down 11. Exposed concrete constructed element
defines the space precisely 12. Ruin-like surfaces are everywhere
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13. Metal hanger and the unique way to display clothing 14. Cashier table is constructed of exposed concrete 15. The first floor level plan 16. The
mezzanine level plan




