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Various Associates / Qianyi Lin, Dongzi
Yang

Various Associates is an architecture and
interior design practice working regionally
and internationally on research-based
design projects.VA was founded in 2017 as
a team of designers from an international
background with professional expertise
in architecture, interior design, material
design, graphic and interaction design.
The studio is developing ambitious high-
end projects including boutique hotels,
restaurants, retail spaces, workspaces
and galleries. VA focuses on enhancing
spaces and developing material details
using bespoke approaches to give unique
visual expressions to each project. VA
also gives artists and designers a platform
to collaborate and reimagine new ways
to be creative and break down barriers
between the arts.
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1. A framed interior view is like a
piece of art.
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2. Showroom and movable hanger system. 3. Plan. 4. "Milestone" is a piece of art, which offers a peek into the interior.
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5. Beige and gray colors exhibit an intimate comfort for shoppers. 6. The space
is dominated by a visual order and has a precise control of material. 7. Beige
and gray color interior. 8. “Milestone” is dominated by the black curved reception
table.

From the architectural dimension, the store is designed to be a
medium where customers can explore the relation between body and
space. The layout is pure and simple, with a symbolic “milestone”
placed at the center right on the central-axis. The “milestone” holds
an obvious implication - a new starting point for SND to move towards
an internationally representative buyer's shop. In addition, the church-
like architectural form serve as an embodiment of SND’s brand belief,
which is to strike a balance between keeping the brand personality
and catching on the fashion trends. The open display area on both
sides resembles a square. Through its unique layout, customers can
know clearly the routes and can view every product in display while
walking, offering them a chance to select and compare goods easily.
The design team had not only take into consideration the site's own
narrow and linear characteristics, but also the brand's functional
requirements for art, behavior, and display. Seen from any angle
outside the shop, its hierarchical layout and the texture of materials
have enabled the shop to be a memorable landscape for any
passers-by.
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Within the cube, Various Associates continues the idea of symmetric design, offering the interior
space a scared and ceremonial sense. Jewelry is displayed in the long straight showcase right
in the middle, which is easy for customers to choose carefully. Luxury brands of haute couture
are displayed in both sides, and are illuminated with professional soft lightening so as to show the
texture of the clothes. The reception desk is curved and stands at the heart of the space, dividing
the display area and the rest area in the cube while offering timely services to customers in need.
In this project, Various Associates have overcome the conventional thinking mode of traditional
brand stores. Not only the products have been fully displayed, the brand personality of SND was
also highlighted in its own unique design language. The size of window display area has been
maximized to the largest extent, while at the same time, the flexibility and diversity of product
display were retained, which offered more possibilities for brand activities and presentations follow
up. This innovative design by Various Associates marks the achievement of quality and visual
performance, and realized the association of brand space with urban life. Text by various Associates
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9. The space is dominated by various styles in both nostalgic and futuristic styles. 10. A mirror room is situated inside the “milestone” object. 11.
Interior of the fitting room. 12. Artificial leather and fur covers the fitting room. 13. Artificial fur marks a large contrast with the pebbles. 14. Details,

volcano rock makes a contrast with the shining terrazzo plates

AT Material Analysis HEE ———

B2 5@ : fTHTHE
Viabizzuno EZEIE Y « 2
RIS - Bl TTEROE

1. Volcano rock, terrazzo style marble builds up the main interior.
2. Mirror: mirrors create the surreal ambience. 3. Viabizzuno
lighting fixture enhances the rich textures of the fabric. 4. Artificial
fur and leather wrap the exterior fitting rooms.
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1. Architectonics are the unique features of the boutique brand. 2. Main axis
exhibits a "milestone" object, which signifies the aggression of the international
market. 3. Fresh shopping experience mixed with new style display with a
theatrical energy.




